The newspaper industry has, historically, had an incredible powerful position in

. Interaction Design Processes to Facilitate Changing
= Business Models in the Newspaper Industry:

.QME4
A Case Study of vk.se

-
ARA
Z &
o0 Redesigning in the open

the media landscape over centuries. However, during the 19005 major technological
changes have affected the newspaper industry and especially since the mid-1990s with

the www, mobility and social media. These contemporary technologies made media

become ubiquitous, integrated, immersive and pervasive and have put great pressure on the
Dprinted newspaper and current revenue models with customers paying for their news
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